The Manipal Group                                    JOB DESCRIPTION


	Name of the Company
	Manipal Digital Network Limited

	Role Title
	Digital Marketing Executive
	

	Department
	Digital Marketing
	Location: Manipal/Mangalore/Bangalore

	Functionally Reporting to
	Head – MDNL​

	Job Brief

	We are looking for an experienced and result-oriented Digital Marketing Executive to assist in planning, execution and optimization of our online marketing efforts. As a Digital Marketing Executive at our company, you will be responsible for setting up, implementing and managing the overall company's digital marketing strategy. 

Digital marketing strategies are extremely important for our company's success, so your role will play a crucial role in achieving our business goals and objectives. 

We are expecting you to have experience and a big passion for digital technologies and all digital marketing channels.

	Ideal Candidate Profile

	
The ideal candidate will have a passion for all things marketing and technology. You will be well-versed in the concepts surrounding digital marketing and how the Internet can become a strong asset to securing growing revenue. You will be tech-savvy and intuitive with great ideas to reinforce our marketing campaign.

The ideal candidate will be a target-oriented achiever consistently delivering & exceeding organization’s expectation. They shall also have a demonstrated ability to think strategically and long-term about the needs of business and be deeply familiar with IT environments and operations. 

	Roles & Responsibilities

	Direct Digital Marketing

· Collaborate with agencies, approach direct clients and other vendor partners to multiply digital platform’s revenue potential

· Work with UV Print’s Marketing & Sales staff to create an interactive improvement process for an enhanced and effective online presence & digital growth

· Develop and manage digital marketing campaigns - concept to execution
· Assisting in the formulation of strategies to build a lasting digital connection with direct consumers
· Launching optimized online advertisements to increase company and brand awareness
· Responsible for all digital marketing efforts resulting in increased advertising revenue 

· Work with inside and outside talent to create a multi-platform, modern online marketing campaign to consistently increase inquiries
· Manage and improve online content, considering SEO and Google Analytics 

· Build an inbound marketing plan 
Web Marketing - SEO/SEM

· Track and analyse website traffic flow and provide regular internal reports

· Attain key performance indicators such as reducing the website bounce rate, increasing dwell time or improving conversion

· Continually work on the Search Engine Optimization (SEO) of the website(s)

· Fix any errors or bugs in online content (in conjunction with IT Team)
· Create online banner adverts and oversee Click-through-rates (CTR), Cost Per Click (CPC), Pay Per Click (PPC) ad management
· Identify new trends in digital marketing, evaluate new technologies and ensure the brand is at the forefront of media developments, particularly developments in mobile marketing

· Write and optimise content for the website and social networking accounts such as Facebook Twitter, Instagram, Helo App, etc (with assistance from Content Team)
· Identify effective web marketing techniques in line with global trends, stay up to date with the latest technology and best practices
· Plan and execute all web, SEO/SEM, marketing database, email, social media and display advertising campaigns
· Identify trends and insights, and optimize spend and performance based on the insights

· Explore & execute cost effective ways to analyse and optimize our web presence effectiveness via SEO, Analytics, Traffic analytics

· Measure and report performance of all digital marketing campaigns, and assess against goals (ROI and KPIs)
· Manage all digital marketing channels
Social Media Marketing
· Planning and monitoring the ongoing company presence on social media 
· Design & oversee the company’s social media strategy (decide the channels and create the content with assistance from content team).
· Liaison with internal stakeholders and external vendors to execute and manage operation & maintenance. 
· Identify trends and insights, prepare reports for management and recommend spends. 
· Brainstorm new and creative growth strategies. 
· Plan, execute, and measure experiments and conversion tests. 
· Collaborate with internal teams to create landing pages and optimize user experience. 
· Utilize strong analytical ability to evaluate end-to-end customer experience across multiple channels and customer touch points. 
· Instrument conversion points and optimize user funnels.


	Skills Required:


· 3-5 years of experience as a Digital Marketing Executive

· Minimum 2 years of experience in developing and implementing digital marketing strategies 

· Good knowledge of all different digital marketing channels 

· Good knowledge and experience with online marketing tools and best practices 

· 2 years of hands-on experience with SEO/SEM, Google Analytics and CRM software is desirable
· Sense of ownership and pride in your performance and its impact on company’s success 

· Critical thinker and problem-solving skills 

· Good team player with time-management skills 

· Great interpersonal and communication skills 

· BSc/Graduate degree in Marketing, Digital technologies or relevant field

	Behavioral
	Functional

	· Communicative 
· Proactive and positive approach
· Planning & Organizing Skills

· Prompt & responsive
· Ability to maintain collaborative relationships

· Flexible/Adaptable

· Attentive and Alert
· Problem-solving skills and initiative
	· Web development

· Finance and Accounts
· Content editing 

· Project management

· Domain knowledge

· MIS & Reports generation
· Service & target oriented

· Numerical Acumen



	Liaison With – Internal:
	LiaisonWith – External:

	· All relevant Process Owners
· Marketing


	· Direct customers

· Digital Partners
· Vendors


